
I’ve spent the last 20 years leading the development of 
innovative, effective and award‑winning campaigns and 
experiences for global brands across marketing, 
e‑commerce, omnichannel CX and loyalty.

I help businesses explore how new technologies 
can expand and enrich the experience of their brand,
and with a clear focus on driving desire across the 
end-to-end customer journey. →

Ben Lunt
Innovation, experience design & creative direction



POGO TECHNOLOGY 
WALT DISNEY INTERNET GROUP

GOOD TECHNOLOGY
now VML LONDON

LEO BURNETT BMB 
WEDNESDAY

MONKS
FLUX.MONKS

Old dog
20 years of adventures at the intersection of culture, commerce & technology

2000 2005 2010 2015 2020
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Adobe
Audi
BBC
Financial Times
HSBC

Always
Art Basel
Max Factor
McDonald’s
NSPCC

Bally
New Balance
Off-White
Patrizia Pepe
Samsung

Balmain Beauty
Bottega Veneta
Gucci
Hugo Boss
Tommy Hilfiger

™



New tricks
Evolving expertise in a rapidly changing industry landscape

START-UP / IN-HOUSE DIGITAL INTEGRATED / BRAND CX / PRODUCT GTM / GROWTH

CREATIVE

STRATEGY

DESIGN & DEVELOPMENT
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Head of Creative Technology
GOOD TECHNOLOGY 

Head of Experience
LEO BURNETT GROUP

Executive Digital Director
BMB 

Experience Design Consultant
WEDNESDAY

Founding partner
FLUX.MONKS

Designer/Developer
POGO TECHNOLOGY

Lead Designer/Animator
WALT DISNEY INTERNET GROUP

2000 2020



Campaigns Activations Content E-commerce Omnichannel Loyalty Service Product Positioning

BRAND COMMUNICATION BRAND EXPERIENCE BRAND PROPOSITION

Storytelling & service
Operating across the full surface area of brand expression 
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Highlights & exemplars

BRAND COMMUNICATION BRAND EXPERIENCE BRAND PROPOSITION

Campaigns Activations Content E-commerce Omnichannel Loyalty Service Product Positioning
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https://perestroika.tv/highlight/little-piccadilly
https://perestroika.tv/highlight/art-basel
https://perestroika.tv/highlight/hugo-boss
https://perestroika.tv/highlight/max-factor
https://perestroika.tv/highlight/patrizia-pepe
https://perestroika.tv/highlight/flux


McDonald’s, Little Piccadilly Art Basel, Product strategy & experience design Hugo Boss, Loyalty strategy & programme concept

Max Factor, Max.Me Patrizia Pepe, Omnichannel experience design Monks, fashion & luxury GTM 

650,000+ 4.3x +17%

Net Promoter Score, 2013 E-commerce conversion rate, YoY, 2019 Total annual revenue, FY24 (baseline: 0%, FY20)

Unique visitor creations, 2014–15 App downloads, YoY, 2015 New member registrations, YoY, 2025

2.4x +27% 8%

Highlights & exemplars
Expressing something essential about the brand, and driving commercial results

→

https://perestroika.tv/highlight/little-piccadilly
https://perestroika.tv/highlight/art-basel
https://perestroika.tv/highlight/hugo-boss
https://perestroika.tv/highlight/max-factor
https://perestroika.tv/highlight/patrizia-pepe
https://perestroika.tv/highlight/flux


FLUX.Monks

Blockchain

AR

AI

https://perestroika.tv/highlight/flux
https://perestroika.tv/highlight/flux
https://perestroika.tv/highlight/bottega-veneta
https://perestroika.tv/highlight/tommy-hilfiger
https://perestroika.tv/highlight/zegna-speculative-futures


Red threads
Recurrent themes across a circuitous career

ADVOCATE / INTERPRETER CRITICAL THINKER / SIMPLIFIER BUILDER / MENTOR

Advocating for the sensitive and effective 
use of technology to express something 
essential about the brand. Interpreting the 
needs and motivations of diverse 
disciplines and stakeholders in order to 
drive alignment, quality and momentum. 

Bringing a critical mindset to emerging 
technologies in order to sort hope from 
hype. Elegantly framing the challenge and 
the opportunity in order to drive clarity, 
inspire the team, and maintain a clear 
direction of travel throughout the process. 

Consistent track record of building and 
leading high performing interdisciplinary 
teams across diverse geographies and 
timezones. Empowering, nurturing and 
celebrating new talent within the business 
and across the broader industry.  
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Guiding principles
Evergreen truths that have kept me honest along the way

9

CULTURE

COMMERCE TECHNOLOGY

Great design is not just what things look like;
it’s how they work (and how that makes you feel)

Successful brands exist in the space between 
what they say and what they do

No three phrases have more cultural currency than
“I was first”, “I was there” and “I belong”



What I’m doing now
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Strategic design consultancy.
Innovation at the intersection of culture,
commerce and technology.



Where I might add value to your business

PROPOSITIONS PRODUCTS PROJECTS

Reality bends to those that tell the best story.
And the most successful businesses have 
their story baked in. I help craft distinctive 
propositions that give start-ups, services and 
products clear, upstream direction. 

Success comes from understanding not only 
what new technology promises to achieve, 
but what culture is ready to accept. I help you 
align emergent technologies and consumer 
behaviours to deliver experiences that delight. 

All character is action, and a brand’s values 
cut through louder with actions than words. 
I help you conceptualise innovation-led 
interventions in contemporary culture that
get people talking about your brand. 
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Trend identification & horizon scanning
Competitor analysis & benchmarking
Positioning & differentiation strategy
Value proposition design
North Star vision setting

Cross-functional stakeholder engagement
Interdisciplinary design leadership
Audience segmentation & persona development
Digital ecosystem & omnichannel journey design
Product vision & roadmap definition

Pitch & presentation strategy
Innovation strategy
Content strategy
Concept development & creative direction
Experience design direction



Latest work

https://perestroika.tv/highlight/la-famiglia-gucci/


TL;DR

I am available for fractional, fixed term or 
freelance roles within businesses, brands and 
institutions that are looking to invent the future.

I am also open to considering permanent 
opportunities, should our agendas be aligned 
and the chemistry is there :)

It’s Q2 for the 21st century.
There are no maps for these territories. 
Let’s chart them together.  
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Testimonials
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Wanja Bont
Leader, PwC Experience Center, Zürich

I would work with Ben again immediately.
He combines strong insight with deep 
passion and commitment for the project. 
He brings simplicity and clarity to the most 
complex of challenges. He knows how to 
handle different opinions and, when it’s 
needed, to give direction – all while making 
sure you have a lot of fun along the way.

Jonathan Reeves
SVP Consulting, VaynerMedia EMEA

Infectiously positive, straight-talking, and
blessed with an array of multi-discipline skills, 
Ben quickly gets to the heart of tricky 
challenges. People naturally turn to him when 
work reaches deadlock – whether it’s a client 
who needs convincing, or a team who’ve lost 
their way, he’ll help focus minds on the end 
goal and lead the way there. 

Micael Barilaro
VP Brand Innovation Ventures, Gucci

Ben combines strategic thinking with 
genuine curiosity about culture, technology 
and creative innovation. Rather than 
approaching projects as isolated deliverables, 
he consistently helped us frame broader 
opportunities, and challenged us to think 
differently – offering clear direction while 
remaining collaborative and pragmatic. 



View portfolio

https://perestroika.tv


Read resumé Carly Ayres, 2025

blunt@perestroika.tv
+44 7855 331497

“When execution becomes trivial, direction becomes essential.”

Ben Lunt
Innovation, experience design & creative direction

https://perestroika.tv/context/blunt_cv_2026.pdf
mailto:blunt@perestroika.tv

